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Suitable for: KS3 and KS4 English 
 
Curriculum Link: 
 
- Consider how a text reflects 

the audiences and purposes 
for which it was intended 

- Study the effectiveness and 
impact of documents, by 
analysing the choice of 
vocabulary, form, grammatical 
and structural features,  

- Understand how language and 
images can be used as a 
persuasion tool 

 
Learning Objectives: 
 
- To understand how Rowntree 

& Co. tailored adverts and 
products to specific audiences 
through language and images  

- To be able to apply these 
techniques to other forms of 
persuasive documents 

 
Further Resources: 
 
- Yorkshire Film Archives for TV 

adverts  
- The History of Advertising 

Trust 
 
Images re-produced with kind 
permission of Nestlé 

 
 

 
 

Rowntree & Co. was founded in York in 1862 by Henry 
Isaac Rowntree. While they initially focused on cocoa 
and chocolate, Rowntree’s began to flourish after they 
created the first English Fruit Pastilles in 1881. Prior to 
this pastilles had been imported from France. 
 
Initially Rowntree’s largely eschewed advertising, as 
they believed that the high quality of their products 
would speak for itself. However the 1920s saw a dip in 
sales that left the company on the edge of bankruptcy. 
As such, the company decided to create specific, 
branded products, each with advertising aimed at a 
specific target audience. Black Magic, the first of these 
new products, was launched in 1933. 
 
This resource pack focuses on three Rowntree’s 
products. Sources 1 to 3 are cocoa adverts, suggesting 
cocoa is good for the whole family. Rowntree’s created a 
‘purer cocoa’ in 1887, so the high quality of the product 
is also emphasized. Sources 4 to 6 are adverts for Black 
Magic chocolates, while source 7 is the campaign 
summary for their ‘letter adverts’. Prior to the 1930s, 
giving a girl a box of chocolates was expensive and 
tantamount to a marriage proposal. Rowntree’s changed 
this by creating a simple and affordable box of 
chocolates called Black Magic. The adverts promote 
Black Magic as being a romantic and indulgent. These 
‘letter adverts’ were so successful that the campaign 
continued for nearly forty years. Finally, sources 8 to 11 
are adverts for Fruit Pastilles or Fruit Gums. Originally 
Fruit Pastilles were marketed as a sort of cough sweet, 
but after the introduction of the ‘two penny tubes’ in 
1928, the advertising changed focus and became aimed 
almost exclusively at children. 
 
Rowntree’s was taken over by Nestlé in 1988, but 
continues to operate as a brand.

https://www.yfanefa.com/
https://www.yfanefa.com/
https://www.hatads.org.uk/
https://www.hatads.org.uk/
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Source 1 
 
Rowntree’s Guard Book N2, ‘It’s the Flavour,’ 1910  
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Source 2 
 
Rowntree’s Guard Book N4, ‘Cocoa for Breakfast,’ 1912  
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Source 3 
 
Rowntree’s Guard Book A1, ‘January,’ 1927  
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Source 4 
 
Rowntree’s Guard Book B13, ‘I’ll Marry Charles,’ 1934  
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Source 5 
 
Rowntree’s Guard Book B32, ‘An Evening in the Grand Manner,’ late 1950s  
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Source 6 
 
Rowntree’s Guard Book B32, ‘Hanging About the Quad,’ late 1950s  
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Source 7 
 
Rowntree’s Guard Book B13, Summary of Campaign, 1934  
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Source 8 
 
Rowntree’s Guard Book H33, ‘Gumster Signs,’ 1958/9  
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Source 9 
 
Rowntree’s Guard Book H33, ‘Sir Lastalot and the Knights of Rowntree’s Table,’ late 
1960s  
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Source 10 
 
Rowntree’s Guard Book H31, ‘What is a Boy?’ late 1950s  
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Source 11 
 
Rowntree’s Guard Book AB12, ‘Pick the Fruity Flavours,’ 1970 
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For each advert: 
 

1) Who is this advert aimed at? How can you tell? 
  

2) What is this advert emphasizing about the product? 
  

3) What words and images does this advert use to persuade the consumer to buy 
the product? 
  

4) What does the advert imply about the consumer? 
  

5) Does this advert look similar to adverts today? How is it different? In what ways 
is it the similar? 

 
 
General questions: 
 

1) Do you recognize any of these adverts? Are any of the same ideas, images, 
or campaigns still used today? What’s different about them? 
  

2) How do these adverts change dependent on audience? 
  

3) Which advert do you think would be the most effective? Why? 
  

4) Sources 10 and 11 are television adverts, while the rest are all print adverts. 
What different strategies do they use? Do you think any of the print adverts 
would make successful television adverts? 
  

5) Source 4, 5, and 6 are part of the Black Magic ‘letters campaign’ that continued 
for nearly forty years. Can you think of any other long-running advert series? 
Do you think long-running adverts are more successful? Why do you think this 
campaign was so successful? 
  

6) Source 7 explains the reasoning behind the Black Magic adverts shown in 
this resource pack. Write a similar summary for either the cocoa or the Fruit 
Pastilles and Fruit Gums adverts. 
  

7) Design your own advert for one of these three products following the styles 
shown above. 


